










































The Culture of Consumerism
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In Debt We Trust
America Before the Bubble Bursts
A film by DANNY SCHECHTER

This hard-hitting documentary from Emmy 
Award-winning producer Danny Schechter 
explores why so many Americans, young people 
in particular, are being strangled by consumer 
debt. Burrowing deep into the politics and eco-
nomics of American debt culture, Schechter 
argues that the mall has replaced the factory as 
America’s dominant economic engine, exposes a 
system operating on borrowed money and bor-
rowed time, and clarifies why so many college 
students are being forced to pay exorbitant 
interest on loans while graduating, on average, 
tens of thousands of dollars in debt. A 
Globalvision Production, A Danny Schechter Dissection.  
 
College / University: F12-133-D  $250
Community College/ High School/Nonprofit: F12-133-D2  $125  
DVD | 52 min. | 2006 | E

 |  | @

“It should be required 
viewing for all high 
school and college stu-
dents.”
Erica FreudenberGer
Woodstock Times

“An educational exposé 
which ought to be 
watched by anyone 
thinking about signing 
up for their first piece of 
plastic.”
EURWEB.COM

“A frightening portrait. 
Recommended for indi-
vidual or class viewing 
for high school through 
college students.”
Educational Media 
Reviews Online

No Logo
Brands, Globalization, Resistance
Featuring NAOMI KLEIN

In this captivating adaptation of her influential 
book, author and activist Naomi Klein investi-
gates the rise of international brands and the 
grassroots anti-corporate campaigns they have 
inspired. Breaking down the complexities of glo-
balization in accessible language, Klein challenges 
viewers, especially young people, to consider 
how global economic practices are threatening 
public space, consumer choice, and meaningful 
work. The result is a lively introduction to some of 
the most pressing issues confronting the global 
economy, and to the kinds of direct-action pro-
test movements that are now sweeping the world.

College / University: F12-115-D  $250
Community College/ High School/Nonprofit: F12-115-D2  $125 
DVD | 40 min. | 2003 | E F S H S A
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“Not only inspires critical 
reflection... but prompts 
us to get up and fight for 
the kind of society that 
would truly be worth 
living in.”
Imre Szeman 
Institute on Globalization & 
the Human Condition

“An engaging look at 
America’s supersized 
consumer culture by one 
of its sharpest critics.”
Carrie McLaren 
Editor, StayFree! Magazine

“Naomi Klein is one of 
the most important new 
voices in American jour-
nalism today.” 
SEYMOUR M. HERSH 

The Overspent American
Why We Want What We Don’t Need
Featuring JULIET SCHOR

Juliet Schor’s analysis of the cultural founda-
tions of consumer debt is as timely today as ever. 
Focusing on what she calls “the new consumerism,” 
a national phenomenon of upscale spending by 
people who lack upscale means, Schor examines 
how the commercial media system has culti-
vated an irrational and unsustainable consumer 
mindset. The film offers a prescient look at the 
forces that brought the American economy to 
the brink of collapse, and a powerful analysis of 
how consumerism continues to shape American 
identity and the American dream. 

College / University: F12-116-D  $250
Community College/ High School/Nonprofit: F12-116-D2  $125  
DVD | 33 min. | 2004 | E S F|  | @

Freedom of Expression
Resistance & Repression in the 
Age of Intellectual Property
Narrated by NAOMI KLEIN

In 1998, Kembrew McLeod made headlines when 
he successfully trademarked the phrase “freedom 
of expression” to call attention to the extremes of 
intellectual property law. But in the years since, as 
fewer and fewer corporations have come to domi-
nate the media landscape, copyright law has only 
become more restrictive. In this provocative film, 
McLeod continues his fight against the corporate 
chokehold on creative expression, translating the 
abstractions of copyright law into an engaging 
story about corporate power and the power of art. 

College / University: F12-127-D  $250
Community College/High School/Nonprofit: F12-127-D2  $125 
DVD | 61 min. | 2007 | E
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Advertising & the End 
of the World
Featuring SUT JHALLY

Communication scholar Sut Jhally surveys the 
devastating fallout from rapacious American 
consumerism. Moving beyond a formal critique 
of individual ads, Jhally offers a broad-based 
political-economic analysis of advertising as a 
cumulative cultural force, showing how it breeds 
self-interested values and unsustainable levels 
of consumption. At once sobering and inspiring, 
the film challenges young people to think criti-
cally about the commercial images that saturate 
their lives, and to evaluate their responsibilities 
as democratic citizens in a consumer society. 

College / University: F12-101-D  $195
Community College/High School/Nonprofit: F12-101-D2  $95 
DVD | 46 min. | 1997 | E S F
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